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OUR VISION:

We will reinstate pride in Hamra,
creating an attractive destination point
for local people, visitors and tourists,
which tells the unique story of Hamra in
a fun, accessible and engaging way.



OUR MISSION
(we will do this through):

Developing partnerships with local people
and regional authorities to create a
sustainable tourism offer that combines
nature, culture and religion. We will use
new creative ways to tell the unique stories
of the Hamra area and help grow a more
dynamic and resilient community
for the future.






